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Abstract 
This research is aim to test the influence of CSR and GCG on the firm value: the characteristic of the 
company as the moderating variable. The samples are 95 manufacturing companies which are listed 
in Indonesia Stock Exchange at the period of 2009-2012. Based on the moderation regression analysis 
(MRA), this study describes that CSR and audit committee has significant influence to the firm value 
whereas others variables do not have significant influence on the firm value. Profitability moderates 
managerial ownership, institutional ownership, independent commissioner on the firm value and 
profitability does not moderate CSR and audit committee on the firm value. Firm size moderates CSR, 
institutional ownership, and audit committee on the firm value, yet firm size does not moderate 
managerial ownership, independent commissioner on the firm value. Growth opportunity does not 
moderate CSR, managerial ownership, institutional ownership, independent commissioner, and audit 
committee on the firm value. 
Keywords: Corporate Social Responsibility, Good Corporate Governance, the Characteristic of the 
Company, Firm Value 
 
1. Background of the Research 
Corporate Social Responsibility (CSR) is a business operation which is committed not only to 
increase corporate profits financially, but to increase the area of holistic socio-economic, 
institutional, and sustainable (Ardianto dan Machfudz, 2011).  Prasetyono (2011) stated that CSR is a 
social obligation to the corporation on the impact of the decision that has been carried out by the 
company to the community and environment. Currently, many companies have implemented CSR 
programs in accordance with the existing rules, since the CSR reflects the firm value which is based 
on the economic aspect, social aspect, and environmental aspect to ensure the sustainability of the 
company. 
The development of corporate social responsibility (CSR) in the context of its implementation 
in Indonesia can be reviewed from two different perspectives. First, the implementation of CSR is 
considered to be as voluntary business practice (based on the initiative of the company not the 
activity which is required by the prevailing legislation in Indonesia). Second, the implementation of 
CSR is considered to be as mandatory business practice (governed by legislation). When it is 
considered from the implementation of the basis of the law, conceptually CSR in Indonesia is still 
required to be divided into the implementation of CSR which has been carried out by large 
companies (corporations) and small-medium enterprises (small-medium enterprise / SME). (Solihin, 
2008). 
Retno and Priantinah (2012), stated that CSR is the form of corporate responsibility in 
improving social inequality and environmental damages which occur as the result of the operational 
activity of the company. When the forms of responsibilities which have been carried out by the 
company to its environment are many, the corporate image will enhance and more investors will be 
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interested in companies that have good image in the community. Ardianto and Machfudz (2011) 
stated that the image and the reputation of corporate social responsibility (CSR) in the last years in 
Indonesia showed encouraging progress i.e. there are many companies which have realized about 
the importance of the implementation of corporate social responsibility (CSR) program as part of 
their business strategies. In some countries, the disclosure of CSR is used as one of the assessment 
indicators of company performance by stating the information of CSR in the company financial 
statement. This phenomenon supports the research which has been done by Basamalaah and 
Jermias (2005) stated that one of the reasons the management conducts social report is for strategic 
reason. Even though it has not mandatory yet, but it can be stated that almost all companies which 
are listed in Indonesia Stock Exchange have disclose the information about CSR in their annual 
report. Chung et al., (2008) also stated that the company which discloses more CSR therefore the 
financial performance of the company tend to be better than other companies which do not disclose 
their CSR. 
The results of the research of Roper Search Worldwide describes that 75% of the respondents 
give more value to the product or service which is marketed by companies which give real 
contribution to the community through community development programs (Susanto, 2009). 
Approximately 66% of the respondents indicate that they are ready to move into a brand of a 
company which has a positive social image. A study which has been conducted by the National 
Geographic and the polling firm Globe Scan International recently about the sustainable 
consumption patterns in 14 countries (www.nationalgeographic.com/ greendex) has revealed that 
most countries are prefer sustainable consumption to the lowest price (Purwati 2011). Corporate 
social responsibility is part of business strategy in which it can support the sustainability of the 
company in the future. The form of the implementation of CSR activities which have been integrated 
with the business strategy can be seen on the PT. Unilever, by conducting counseling to the black 
soybean farmers whose crops have been made by the company as the raw materials Bango soy bean 
ketchup (Solihin, 2008). If the company is involved in the issue of environmental damage, corruption 
and the violation of human rights, consumers can boycott products, it has been experienced by Shell 
when it is involved the violation of human rights in the Ogoni of Nigeria (Mulyana, 2012), the Buyers 
from Europe (Unilever and Nestle) boycott the crude palm oil (CPO) of Indonesia in accordance with 
the environmental issues which has been launched by the International Non-Govermental 
Organization (Kompas, 2010), and the Securities and Exchange Commission (SEC) in the United 
States issue a recommendation to the investors not to invest in companies which do not have CSR 
label (Rodriguez and Jane, 2007).  
In addition to the CSR, the issue of demands on the transparency of company management or 
good governance which is commonly known as good corporate governance (GCG) is inseparable 
from the rise of corporate scandals which hit large companies, both in Indonesia and in America 
(Agoes and Ardana, 2009). It is time for the GCG to be implemented in the existing companies in 
Indonesia which is supported by the interconnected markets of economics system. The corporate 
governance is a set of processes, policies, rules and corporate management which includes the 
connection among stakeholders to achieve the objectives of the company. A company, externally, 
will be trusted by the investors, if it implements good governance. This is matter is caused by the 
implementation of good corporate governance which encourages health competition and conducive 
atmosphere, therefore a company will be easy to get funding with low capital (Amri and Untara, 
2011). Based on the survey which has been carried out by McKinsey & Company, it describes that 
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the institutional investors will give their trust on the Asian companies which have implemented good 
corporate governance (Agoes and Ardana, 2009). 
There are two relevant things in investing in the stock market i.e.: return (result) and risk, 
when the result from the stock market is great, the risk to be encountered will be great as well. One 
of the factors which become the reference for the investors in making an investment is carried out 
by inspecting the financial performance of the company which is reflected on the financial ratio of 
the company. One of the ratios to measure the market value of the company which is reflected on 
the ratio Q. This ratio is a concept which includes all the elements of debt and capital element of the 
company, so it can show the current market estimation of the value of the return of any investment. 
Nurlela and Islahudin (2008) stated that the firm value is defined as the market value, since the firm 
value can provide maximum welfare to the shareholders when the stock price of the company 
increases. When the stock price is high, the welfare of the shareholders is high as well. To achieve 
the firm value the investors generally hand in the management of the company to professionals. The 
professionals are positioned as a manager or commissioner. 
The characteristic of the company is the characteristic or the inherent nature of a business 
entity that can be viewed from various aspects, for example: firm size, profitability, profile, the size 
of the board of commissioners and leverage (Sembiring, 2005). In this research the characteristic of 
the company has an important role in moderating the CSR and GCG to the firm value. The use of the 
characteristic of the company variable is expected to strengthen or weaken the influence of 
corporate social responsibility (CSR) and good corporate governance (GCG) which includes 
managerial ownership (KM), institutional ownership (KI), independent commissioner (KIN) and audit 
committee (KA) to the firm value (NP). The standards of the characteristics of the company in this 
research are: profitability, firm size and growth opportunity. 
This research is not similar to the previous studies, the differences are lied on (1) The 
development of research models, in the previous researches which have been done by Klapper and 
Love (2002), Crisostomo, Fatima, Felipe (2007), Javed and Iqbal (2007), Rustiarini (2010), Jo and 
Harjoto (2011) use the firm value as the dependent variable and CSR and GCG as the independent 
variable whereas this research refers to the previous studies with characteristics as moderating 
variable; (2) the paradigm of the investors are changing, which in the beginning it was profit 
oriented, now it has turned into a company-sustainability oriented (CSR) with good corporate 
governance (GCG); (3) the Use of the measurement of the firm value based on the closing price of 
the market value of equity at the time of the financial statements are published. 
The theoretical studies in this research are Corporate Social Responsibility, Bowen (1953), 
Hakston & Milne (1996), John Elkington (1997), Visser et al., (2007). Suharto (2010). Good Corporate 
Governance, Jensen and Meckling (1976), Shleiver and Vishny (1997)., FCGI (2001), Dennis and 
McConnell (2003), Daniri (2005). Corporate Values, James Tobin (1976), Harahap (1998), Smithers 
and Wright (2000), Brigham and Joel (2006), Weston and Copeland (2008). Profitability, Foster 
(1986), Sartono (1996), Brigham and Joel (2006). Firm Size, RJ (1996), Weston and Thomas (1996). 
Growth Opportunity, RJ (1996), Harahap (1998). For empirical studies presented based on research 
conducted by Klapper and Love (2002), Suranta and Machfoedz (2003), Tsoutsoura (2004), 
Sembiring (2005), Crisostomo, Fatima, Felipe (2007), Javed Iqbal (2007), Gunawan and Utami (2008), 
Herath (2008), Nurkhin (2009), Rahmadani (2009), Rustiarini (2010), Susanti et al .. (2010), Jo and 
Harjoto (2011), Purwantini (2011), Anggitasari & Mutmainah (2012). 
Based on the background and the formulation of the problem that has been stated 
previously, the purpose of this study was to determine and analyze the direct influence of firstly CSR, 
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KM, KI, KIN, KA on NP. Secondly, the Influence of CSR on the NP with PR, FS, GO as the moderating. 
Thirdly, the Influence of KM on the NP with Pr, FS, GO as the moderating. Fourtly, the Influence of KI 
on the NP with Pr, FS, GO as the moderating. Fiftly, the Influence of KIN on the NP with Pr, FS, GO as 
the moderating. Sixtly, the Influence of KA on the NP with Pr, FS, GO as the moderating (see figure 
1.) 
 
2. Methods of Research 
The population in this study is all companies which are listed in the Indonesia Stock Exchange. 
Meanwhile, the samples are the manufacturing companies which are listed in Indonesia Stock 
Exchange. The sample collection technique has been carried out by using the purposive sampling 
method and 95 companies with the observation period 2009-2012 have been selected as samples. 
The data collection technique has been carried out by performing documentation. Meanwhile, the 
data analysis technique has been conducted by using linear regression and moderated regression 
analysis (MRA). 
Research variables used in this research model are grouped into two general categories: the 
dependent variable (bound) and the independent variables (free). The dependent variable 
(dependent) is Firm Value Company (NP) which is proxy by Tobin's Q. Independent variable (free), 
includes: (1) Corporate social responsibility (CSR) is proxied by the Corporate Social Responsibility 
Index of the company, (2) Good corporate governance (GCG): (a) managerial ownership (KM) is 
proxy by the percentage of managerial ownership, (b) institutional ownership (KI) is proxy by the 
percentage of institutional ownership, (c) an independent commissioner (KIN) is proxy by the 
percentage of independent commissioner, (d) audit Committee (KA) is proxy by the number of the 
audit committee member of each company. 
Moderating Variable is the characteristic of the company which includes: (1) Profitability (Pr) is proxy 
by the return on equity (ROE), (2) Firm size (FS) is proxy by the Ln Sales, (3) Growth opportunity (GO) 
is proxy by the Price Earnings Ratio (PER). 
3. The Result of the Test 
The result of the test has been carried out by using linear regression to the 380 observations, 
it indicates that CSR and KA has significant influence on NP, while the KM, KI and KIN does not have 
any significant influence on NP. The result of the test appears in Table 1. Some of the research 
findings which have been generated from this research are as follows: (a) Provide a different 
contribution to the analysis of CSR and GCG in accordance with the making of decision of 
investments in the stock market than previous research, therefore the results of this research can 
add the model development in conducting empirical research on CSR and GCG on the firm value, (b) 
Provide information that growth opportunity does not moderate the influence of CSR on the firm 
value, and growth opportunity does not moderate the influence of GCG (managerial ownership, 
institutional ownership, independent directors, audit committee) on the firm value, (c) Provide 
information to the investors in the making of decision of investment that they need to consider CSR 
and GCG particularly the audit committee, as based on the result of the test in this research it 
indicates that CSR and GCG particularly the audit committee has an influence on the firm value. 
 
4. Limitation and Implication 
The future researchers can use the different size of CSR and GCG in accordance with the 
importance of CSR and GCG issues in the demand of global competition for the improvement 
competitiveness and competitive advantage to support the sustainability of the company in the 
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future. Furthermore it is recommended for the future researchers to consider the sample in a wide 
range i.e. the entire companies which are listed in the stock market and to consider the moderating 
variables in addition to the profitability, firm size and growth opportunity variable. Moreover, for the 
investors, the disclosure of the CSR can be used as one of the basis to determine a selection of 
investment on the companies which are listed in Indonesia Stock Exchanges, since the companies 
which implement the CSR is not only concern with the profit alone but they also consider the 
environmental sustainability, energy, welfare and work safety, product and community involvement. 
For management or the management of the company, they should implement the CSR, the result of 
this research describes that when the CSR disclosure is high it will make the firm value high as well, 
since the CSR is a consecutive long term business strategy with the benefits: (a) To maintain the 
corporate image, (b) To reduce the company cost, (c) To obtain awards, e.g. Reward on Work 
Performances for Community Empowerment, Indonesian Most Trusted Reward. For the regulators, 
companies need to determine the amount of company obligation and calculated it as the company 
cost based on Government Regulation (Act 40 of 2007 Article 74 paragraph 4), so that there are 
minimal restriction that should be fulfilled by the companies in order to be categorized that they 
have implemented corporate social responsibility (CSR). 
The implications of this research consists of: (1) Theoretical implication, the implications of 
the result of this research is the development of management science, particularly (a) the financial 
management in associated with investment decision to enhance firm value, profitability, firm size 
and growth opportunity (b) Ethics in associated with corporate social responsibility (CSR) and good 
corporate governance (GCG) which consists of managerial ownership, institutional ownership, 
independent commissioner and audit committee; (2) Practical Implications, the disclosure of CSR 
and the implementation of GCG can be used as one of the basic information for the investors, for 
investment decisions in the capital market in Indonesia. By implementing CSR, companies can 
enhance their product competitiveness in national and international markets. 
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Figure 1: The Conceptual framework Influence of Corporate Social Responsibility and Good 
Corporate Governance in the Firm Value: The Characteristic of the Company as moderating variables 
  
Table 1 
The Result of Hypothesis Test 1 dan 2 (H1 - H2d) 
No Model Hypothesis 
The Result of the 
Test 
Regression Coeff 
Cons Value (β) & 
Sig Value 
1. CSR→ NP H1:  CSR has positive influence 
on firm value. 
CSR  has  positive 
influence on NP  
C   = 0,187 
β    = 4,586 
Sig = 0,000 
2. KM→ NP H2a: managerial ownership has 
positive influence on firm 
value. 
KM does not have 
any influence on 
NP 
C   = 0,275 
β    = -0,00821 
Sig = 0,105 
3. KI → NP H2b: institutional ownership has 
positive influence on firm 
value. 
KI does not have 
any influence on 
NP 
C   = 0,229  
β    = 0,0003808 
Sig = 0,758 
4. KIN→ NP H2c: independen commissioner 
has positive influence on 
firm value. 
KIN does not any  
influence on NP 
C   = 0,147 
β    = 0,383 
Sig = 0,066 
5. KA → NP H2d: audit committee has 
positive  influence on firm 
value 
KA has positive 
influence on NP 
C   = 0,585 
β    = 0,271 
Sig = 0,002 
 
 
 
The Characteristic of the Company 
H2 
H3 
H4 , H5, H6 , H7 
H1 
Corporate Social Responsibility 
(CSR) 
Firm Value (NP) 
Good Corporate Governance 
(GCG) 
1. Managerial ownership 
(KM) 
2. Institutional ownership (KI)  
3.  Independent Commissioner 
(KIN) 
4. Audit Committee (KA) 
 
Profitability (Pr) 
Firm Size 
(FS) 
Growth Opportunity 
(GO) 
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While the result of the moderated regression analysis (MRA) test describes that Pr and GO does not 
moderate CSR on NP and FS moderates CSR on NP. The result appears on Table 2. 
Table 3 
The Summary the Result of the Test of Hypothesis 4 (H4) 
No Model Hypothesis 
The Result of the 
Test 
Sig. Value 
1. KM*Pr → NP H4a: Profitability moderates the 
influence of  managerial 
ownership on firm value 
Pr  moderates the 
influence of KM 
on NP 
 
Sig = 
0,000 
2. KM*FS → NP H4b: Firm size moderates the 
influence of  managerial 
ownership on firm value 
FS does not 
moderate the 
influence of KM 
on NP 
 
Sig = 
0,811 
3. KM*GO→ NP H4c: Growth opportunity 
moderates the influence of  
managerial ownership on 
firm value 
GO  does not 
moderate the 
influence of KM 
on NP 
 
Sig = 
0,635 
To test the results of the MRA showed that moderate FS Pr and KI in NP while not moderate GO KI in 
NP. The results appear in Table 4. 
 
 
 
 
 
 
 
 
 
 
 
 
H2b(0,758) 
Corporate Social 
Responsibility (CSR) 
Firm Value 
(NP) 
H2c(0,066) 
H2d(0,002) 
H2a(0,105) 
H1(0,000) 
Good Corporate 
Governance (GCG) 
5. Managerial Ownership 
(KM) 
6. Institutional Ownership 
(KI)  
7. Independent 
Commissioner (KIN) 
8. Audit Committee (KA) 
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Table 4 
The Summary the Result of the Test of Hypothesis 5 (H5) 
 
The 
result 
of the 
MRA 
test 
descri
bes 
that Pr 
moder
ates 
KIN on 
NP 
while 
FS and GO does not moderate KIN on NP. The results appear on Table 5. 
Table 5 
The Summary the Result of The Test of Hypothesis 6 (H6 ) 
No Model Hypothesis The Result of the Test Sig. Value 
1. KIN*Pr→ NP H6a: Profitability moderates 
the influence of 
independent 
commissioner on firm 
value 
Pr  moderates the 
influence of KIN on NP 
 
Sig = 
0,000 
2. KIN*FS→ NP H6b: Firm size moderates the 
influence of 
independent 
commissioner on firm 
value 
FS  does not moderate 
the influence of KIN 
on NP 
 
Sig = 
0,191 
3. KIN*GO→ NP H6c:Growth opportunity 
moderates the influence 
of independent 
commissioner on firm 
value 
GO does not 
moderate the 
influence of KIN on NP 
 
Sig = 
0,698 
 
The result of the MRA test describes that Pr and GO does not moderate KA on NP while FS 
moderates GO on NP. The results appear on Table 6. 
 
 
 
 
 
 
 
No Model Hypothesis 
The Result of the 
Test 
Sig. Value 
1. KI*Pr → NP H5a: Profitability moderates 
the influence of  
institutional ownership 
on firm value 
Pr   moderates the 
influence of KI on NP 
 
Sig = 0,007 
2. KI*FS → NP H5b: Firm size  moderates the 
influence of  institutional 
ownership on firm value 
FS   moderates the 
influence of KI on NP 
 
Sig = 0,002 
3. KI*GO → NP   H5c: Growth opportunity  
moderates the influence 
of  institutional 
ownership on firm value 
GO  does not 
moderate the 
influence of KI on NP 
 
Sig = 0,872 
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Table 6 
The Summary the Result of the Test of Hypothesis 7 (H7) 
No Model Hypothesis The Result of the Test Sig. Value 
1. KA*Pr → NP H7a: Profitability moderates the 
influence of audit committee 
on firm value 
Pr does not 
moderates the 
influence of KA on NP 
 
Sig = 0,817 
2. KA*FS → NP H7b:  Firm size moderates the 
influence of audit committee 
on firm value 
FS  moderates the 
influence of KA on NP 
 
Sig = 0,001 
3. KA*GO→ NP   H7c: Growth opportunity 
moderates the influence of 
audit committee on firm 
value 
GO does not 
moderates the 
influence of KA on NP 
 
Sig = 0,110 
 
 
 
 
 
H6c (0,698) 
H5c (0,872) 
H7c (0,110) H7b (0,001) 
H6b (0,191) 
H5b (0,002) 
H7a (0,817) 
H6a (0,000) 
H5a (0,007) 
H4c (0,635) H4b (0,811) H4a (0,000) 
Firm Value 
(NP) 
Good Corporate 
Governance (GCG) 
1. Managerial 
Ownership 
(KM) 
2. Institutional 
Ownership (KI)  
3. Independent 
Commissioner 
(KIN) 
4. Audit 
Committee(KA) 
 
Firm Size 
(FS) 
Profitability 
(Pr) 
Growth 
Opportunity (GO) 
